Ⅰ. Introduction
Porter's competitive forces model (1985) allows us to drive competitive advantages, which refers to the ability to stay ahead of other competitors. Greater innovation effort to meet or exceed customers' needs and expectations seems to be at the core of sustainable competitiveness because innovation leads to more effective products, processes, services, and technologies that are readily available to markets. Nokia has been a good example of what could happen when innovative efforts diminish. Since change is a catalyst for innovation, Jung (2012 Jung ( , 2013b puts an emphasis on the role of creativity as a foundation to foster successful innovation. 
